
The Over-Mediated World 
According to a medin expert, technology creates its o7cm aalue systems. 

T he average 
more time 
iPod, comp 

American spends to the digital world is a good thing. 
using media-an But what if our new "connected 
uter, radio, televi- age" is actually pushing us further 

sion, etc.-than in any other wakeful apart, making usnot more informed, 
activity, almost nine hours a day. but less so? This is the concern of 
Ubiquitous news, e-mail, and enter- Michael Bugeja, director of the 
tainment are facts of modern life Greenlee School of Journalism and 
and, not surprisingly, most of us feel Communication at Iowa State Uni- 
that convenient and consistent access versity and author of Interpersonal 

I Percentage of People Who Used Media in  a Given Day I 
Media Percentage 

Broadcast television (excluding VCR and DVD) 91 .O% 

Radio 83.0 

All Reading (including books, newspapers, magazines) 78.0 

Cell phones 42.6 

E-mail, chat, Internet use 63.4 

Video 27.7 

DVD 12.0 

Video Games 8.0 

1 Amount 01 Time People Spent Using Media Per Day (Average) I 
Media Mean time per user in minutes 

Internet 123 

Radio 

Reading (includes books, magazines, newspapers) 86 

Music 124 

Games 154 

1 Source: The Middletown Media Studies, Spring 2004. Web site www.idmaa.org. 1 

Divide: The Search for Comtnunity in 
the Tt.chnologica1 Age (Oxford, 2005). 

"Family time at the dinner table 
used to be sacrosanct. Nutritionists 
and psychologists will tell you that 
having dinner together uninter- 
rupted is a good thing. We moved 
from that to 'quality time,' where 
both parents were working. Now 
we've gone from family time to qual- 
ity time to media time, or defining 
activities around media. We spend 
time together by using media in 
proximity to one another, in the 
same house or in the same car, but 
the media itself is often separate," 
says Bugeja. By way of example, he 
points to the common sight of par- 
ents driving and talking on their cell 
phones while their kids sit in the 
backseat and watch a DVD. 

"The more we use technology, the 
less time we have to nurture our pri- 
mary relationships," says Bugeja. 
"The reason is simple: Communica- 
tions systems alter value systems. 
We're spending more time commu- 
nicating via social networks, ignor- 
ing those in our immediate environ- 
ment. Meanwhile, television viewing 
devours leisure time. Of course we're 
lonely most of the day. We're search- 
ing for meaningful relationships in 
front of screens and monitors." 

The amount of time we spend im- 
mersed in the media environment 
affects the way we behave and inter- 
act outside of that space. Students 
who have wireless capability on their 
laptops feel more entitled to log onto 
Facebook, MySpace, or other social 
networking Web sites during lec- 
tures. The intern who has a video 
game loaded onto his cell phone is 
most likely to be the one playing 
Tetris under the table during an im- 
portant meeting. The harried profes- 
sional who logs 30 hours a week on 
his Blackberry is more inclined to 
take a call in the middle of a concert, 
during dinner, or at some other in- 
appropriate time. Media, in its very 
availability, invites abuse, according 
to Bugeja. When such techno-abuses 
become commonplace they cease to 
be taboo, a phenomenon Bugeja 
refers to as "digital displacement." 

He describes digital displacement 
as what happens when the demands 
of the real-world conflict with those 



of the virtual, resulting in too many 
people paying too much attention to 
gadgets and ignoring reality, such as 
drivers interfacing with navigation 
computers instead looking out for 
pedestrians. "Driving is already a 
risky activity. You have approxi- 
mately a one in 100 chancc of getting 
into a serious accident during your 
adult lifetime to aec 70. Yet we riow " 
feel it's appropriate to use our cell 
phones every time wc're driving." 

While cell phones and the Internet 
can empowcr the pursuit of informd- 
tion, they can also further what 
ethicist Christine Rosen hds cdlled 
"egocasting," or "the thoroughly 
personalized and extremely narrow 
pursuit of one's personal taste." 

Bugeja is particularly concerned 
about what the trend means for stu-. 
dents and teachers. In an article for 
The Chronicle for Higher Education, he 
writes, "Information technology in 

the classroom was supposed to 
bridge digital divides and enhance 
student research. Increasingly, how- 
cvcr, our networks are being used to 
entertain members of the 'the Face- 
book Generation,' who text-message 
during class, talk on their cell phones 
during labs, and listen to iPods rather 
than guest speakers in the wireless 
lecture hall. Facebook is not the soul 
source for those woes. However, it is 
a Janus-faced symbol of the online 
habits of students and the traditional 
objectives of higher education, one of 
which is to inspire critical thinking 
in learners rather than multitasking. 
The situation will only get worse as 
freshmen enter our institutions 
weaned on high-school versions of 
Facebook and equipped with gam- 
ing devices, cell phones, Pods, and 
other portable technologies." 

While Bugeja doesn't imagine the 
situation will change quickly or eas- 

ily, he does acknowledge that a solu- 
tion exists. "The kev is to nurture in- 
terpersonal intelligence," he says. 
"That's the ability to know when, 
where, and for what purpose tech- 

- - 

nology is appropriate or inappropri- 
ate. I have been advocating that in- 
stitutions such as high schools, but 
especially in higher education, focus 
on that topic for their incoming stu- 
dents and deprogram them from the 
agenda of media-marketers. . . . I 
don't believe this is a problem of the 
emerging generation. i think this is a 
problem of the profiteers of new me- 
dia. 1 believe the solution is, as it's al- 
ways been in this country, education 
and information." -Pafr~ck T ~ ~ c k t ~ r  

Source: Michael Bugeja, Greenlee School of 
Journalism and Cornrnunrcation at Hamilton 
Hall, lowa State University, Arnes, lowa, 
50011. Telephone 515-294-4342; Web site 
www.rnichaelbugeja.com. 

What Readers Say about FUTURIST UPDATE: News and Previews from the World 
Future Society is a free electronic newsletter sent monthly to all 

Futurist Update members who provide their e-mail address. Free three-month trial 

I "Thank you for an informative and compact sub;criptions are also offered to nonmembers. I 
e-newsletter.ltls concise and well written." Recent editions have covered a wide range of fascinating stories, 

"Constantly improving.Good stuff." including: 

I "Thanks for keeping me in touch with the future." Climate change's impacts on precipitation. 

Public attitudes on"designingM babies. 

"I'm delighted with your organization! I'm greatly in- * Accelerating computer performance. 

terested in the trends that are developing." Studies to improve lie-detection methods in law enforcement. 

"I love the way you're doing this newsletter.Concise, ... and much more. 
interesting items. Just right to catch my attention." 

Each issue also features a"Click of the Monthf'-a featured Web 
"I totally love it.1 am delighted to be hooked UP with site with uniquely valuable and interesting ~nformation or re- 
The Futurist over my e-mail! Great work." sources for futurists 

"FABULOUS." 

"I just wanted to let you know how impressed I am 
with the content of Futurist Update. l receive approx- 
imately 20 e-mail newsletters and yours certainly 
stands out-both in terms of presenting fresh and 
interesting material and in giving great exposure to 
WFS products and programs." 

"Thank you. l enjoy reading these and find them use- 
ful in my work." 

Futurist Update is archived on the World Future Society's Web 
site at www.wfs.org/futuristupdate.htm. 

Feel free to browse reader comments on the Feedback link for 
each edition-or send your own thoughts along to share with 
other readers! 

And check out the Backclicks page to link to any of the Click of 
the Month selections. 

To subscribe, send an e-mail to majordomo@wfs.org with 
"subscribe futurist-updater'in the body of the message. 


